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Reproductions of this document may be made with the written permission of the University of Virginia, Health Policy
 
Center.
 
To obtain permission, write to:
 

Elaine Steen
 
Virginia Health Policy Center
 
University of Virginia Health Sciences Center
 
Box 413
 
Charlottesville, VA 22908
 
Fax: (804) 979-3830
 
Internet: ebs9g@virginia.edu
 

Promoting value and Expanded Coverage: Good Health is Good Business is the second in a series of reports produced by the
 
Blue Ridge Academic Health Group. The recommendations and opinions expressed in this report represent those of the
 
Blue Ridge Academic Health Group and are not official positions of the University of Virginia. This report is not intended
 
to be relied upon as a substitute of specific legal and business advice.
 

Copies are available at a cOSt of $1 0.00 each. To order, see the enclosed form.
 

For questions about this report, call:
 

Don E. Detmer, M.D., university professor, University of Virginia, (804) 979-7720
 
ded2x@Virginia.edu
 

Mark Penkhus, partner, Washington, D.C., Ernst & Young LLp, (202) 327-8333
 
mark.penkhus@ey.com
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